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Playboys, et al.
We're not sure about sailors

and Marines, but as far as Army
and Air Force are concerned...

' well, let's just say boys will be
, boys.

We've obtained records com
piled by the commander of the
Army and Air Force Exchange
Service (AAFES) concerning the
sales of men's and women's mag
azines at Army and Air Force ex
changes throughout the world for

! the 18-month period from Jan
uary 1994 through June 1995.

The nation's soldiers and pilots,
you may be interested in know
ing, purchased 278,299 copies of
Penthouse during the period,
223,458 copies of Hustler, 206,402
copies of Playboy, 68,748 copies
of Club, 44,402 copies of Cheri
and 17,502 copies of Oui, to name
several of the "men's" magazines.

As for the uniformed ladies
(and perhaps even a few of the
boys), 29,462 copies of Playgirl
were also purchased.
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